Our customers are more inquisitive and adventurous than ever – that’s the message
coming through loud and clear from the latest Waitrose sales data. Experimenting
with new cocktail recipes or giving unfamiliar wine styles a spin, people are
increasingly keen to expand their horizons when it comes to their drinks cabinet.
You might find them having an alcohol-free beer on a Monday night, a glass of cava
on a Wednesday and some Friday-night margaritas.
Shoppers are also keen to know more about what they’re drinking. They want indepth information on how and where their favourite tipple is made, inspiration
around how to drink that wine or cocktail and what to serve it with. The
environmental impact of what they eat and drink is also increasingly important, and
we’ve responded by upping our range of organic wines as well as eco-friendly
formats including bag-in-box and cans.
Customers are becoming more and more health conscious, too – demand for
lighter seltzers, non-alcoholic options and even veggie cocktails is at an all-time high.
But they also like their little treats, as demonstrated by the surge in sales of cream
liqueurs and more affordable fizz.
After two years with little to celebrate, our customers are now welcoming the
return to hosting with feel-good 70s classics like the Tequila Sunrise and Blue
Lagoon to inject colour and theatre into entertaining. And thanks to the rise of ondemand delivery services like our partnership with Deliveroo, it’s now easier than
ever to prepare for last-minute celebrations.

THE TRENDS

LESSER-KNOWN GRAPES
Waitrose’s critically acclaimed Loved & Found range continues to shine a light on
some of the world’s lesser-known grapes – hidden gems that Waitrose buyers
believe “have the potential to be the popular varieties of the future”. New launches
for spring 2022 include Loved & Found Clairette, AOP Clairette du Languedoc,
2021, £7.99, a zingy white from the smallest appellation in the Languedoc, and
Loved & Found Caladoc, Pays d’Oc IGP, 2021, £6.99, a rounded, fruity red made
from Caladoc, a cross between Grenache and Malbec, two hugely popular red
varieties.
As the temperatures rise, the more light-bodied Loved & Found Frappato, IGP Terre
Sicilia, 2021, £7.99, will really come into its own with its vibrant strawberry fruit
and wild floral perfume. “It’s approachable and easy to drink, while still having bags
of individuality,” says wine buyer Jamie Matthewson. “A great red for white wine
drinkers and delicious lightly chilled – like an Italian Beaujolais.”

RETURN OF THE
PINA COLADA
Feel-good, retro cocktails with a
serious dose of kitsch are back on the
menu as people make up for lost
holiday time. Sangria was the most
searched-for cocktail recipe last
summer and searches for ‘piña colada’
are currently up 40%.
Blue Lagoon, Tequila Sunrise and the
fruity Mai Tai are also back in vogue.
Waitrose, meanwhile, will be launching
a frozen piña colada mix just in time
for summer; simply add rum for a
great cocktail in minutes.

MOVE OVER
FRUIT... IT'S VEG'S
TIME TO SHINE
Carrot, beetroot, kale, celery – people
are getting more adventurous than
ever when it comes to cocktail
ingredients. And this year we expect to
see a lot more cocktail recipes
featuring vegetables, herbs and savoury
flavours. Already got the Bloody Mary
mastered? Why not try a Green
Goddess Martini or even a Beetroot
Bellini?

HOW CAN WE DRINK SUSTAINABLY?
More of us are now considering the impact of the food and drink we buy on the
planet. So what can we do to drink more sustainably? Waitrose wine buyer Barry
Dick MW has some tips:
Think about the packaging
Up to 40% of a wine’s carbon footprint can be down to the heavy glass bottle. So
next time you’re browsing the aisles, why not give bag-in-box wines a try? The bagin-box format has a carbon footprint up to 10 times lower than glass and keeps a
wine fresh for up to six weeks once opened, so it’s really practical, too. And the
quality of bag-in-box wines is better than ever – some of our bestsellers include
Waitrose Crisp and Floral Italian White, Waitrose Soft and Juicy Chilean Red
and Waitrose Rich and Intense Italian Red. Canned wines are another great option
if you’re looking to drink more sustainably – they also have a low carbon footprint,
are easily recycled and are a handy option for picnics, barbecues or if you only want
a glass of wine once in a while. Our customers particularly enjoy The Uncommon
Rose Bubbly and IGO Organic Wine.
Look at how it’s made
Waitrose is a champion of sustainable winemaking and now lists around 100
certified organic producers including many small, artisan wineries that avoid using
chemicals such as herbicides and pesticides in their vineyards. We’ve also been
increasing the number of wines in our range that are biodynamic – an even more
rigorous classification that pairs sustainable viticulture with a more holistic, even
philosophical, approach to winemaking that aims to improve the health of the
whole ecosystem. These include Reyneke Organic Cornerstone, The Hedonist
Shiraz, and Château Maris Organic Les Planels.

CREAM LIQUEURS
– NOT JUST FOR
CHRISTMAS
There are now more opportunities to
indulge, thanks to the ever-increasing
range of cream liqueurs. New tipples
at Waitrose include the limited-edition
Baileys Eton Mess, a summery twist
on Baileys flavoured with berries,
meringue and cream, and two new
expressions from renowned
chocolatier Hotel Chocolat – Hotel
Chocolat Velvetised Chocolate
Cream and Hotel Chocolat Velvetised
Chocolate Cream Salted
Caramel. Amarula Vegan, a dairy-free
twist on the South African cream
liqueur flavoured with African marula
fruit, also makes its Waitrose debut
this year.

SPARKLING WINES FOR ANY NIGHT OF
THE WEEK
In the post-pandemic era, sparkling wine is no longer just for celebrations – people
are drinking it at home throughout the week. “Our customers now don’t need the
excuse of a special occasion to open a bottle of bubbles,” says Waitrose sparkling
wine buyer Alexandra Mawson. “And they're also becoming more adventurous
when it comes to what they're drinking.”
Top sellers include Waitrose’s great-value Italian Pignoletto, £8.99 – “a good
alternative to Prosecco” according to Mawson – and Crémant d’Alsace, Cave de
Turkheim, “which is made the same way as Champagne, yet is only £13.49”. The
thirst for more affordable fizz has also boosted sales of cava, says Mawson: “Our
Waitrose No.1 Castillo Perelada Cava Brut, £10.79, is particularly popular at the
moment.” For customers looking for a fresh and fruity option, the Waitrose NV,
Glera, Italian, Prosecco is great value at £6.99.

Instagram-friendly pink sparklers like Bird in Hand, £15.99 – a blush-coloured
Australian sparkling wine made from Pinot Noir grapes grown in the Adelaide Hills
– have also been trending, with people looking to share these little moments of
luxury at home.

WAITROSE X DELIVEROO DRINKS
BESTSELLERS
It’s been nearly two years since Waitrose launched its on-demand grocery delivery
service with Deliveroo. But what do people order when they want drinks in a
hurry?
1 Waitrose Pinot Grigio Veneto Italy
2 Beavertown Neck Oil IPA
3 San Leo Prosecco Brut
4 Birra Moretti
5 Henry Westons Vintage Cider
6 Oxford Landing Sauvignon Blanc
7 Camden Hells Lager
8 Stella Artois
9 Waitrose Crisp & Floral Italian White
10 Brewdog Punk IPA

TEQUILA TAKES OFF IN COCKTAILS
During lockdown, many people took the opportunity to broaden their cocktail
repertoire, resulting in major growth for tequila. Sales at Waitrose grew 127%
between 2019 and 2021, and that increased interest in agave spirits looks set to
continue, says spirits buyer John Vine. “People have realised that tequila can be
really versatile – it’s no longer just about shots. The rise of celebrity products from
the likes of Kendall Jenner and George Clooney has also helped to raise awareness
of the category.”
Twists on the margarita are big news, too – at the last count, recipe searches for
Basil Margarita and Smoky Margarita on Waitrose.com were both up more than
400%. And longer tequila cocktails such as the Paloma – a grapefruit-and-tequila
cooler that’s hugely popular in Mexico – and the retro Tequila Sunrise are also
having a moment.
For cocktails, Vine recommends unaged blanco or lightly aged reposado tequila.
“When it comes to sipping, some of the more mature añejo tequilas can be as good
as a fine malt whisky.”

NO & LOW
Around one in five British adults is teetotal – and many more are now drinking less
and less often. And the demand for sophisticated no & low products is increasing
all the time. New research by drinks giant Diageo suggests the alcohol-free market
will grow 17% over the next two years, to a total value of £273 million. A lot of
that growth, says the report, will come from non-alcoholic ‘spirit’ brands like
Caleño, which launches two new varieties at Waitrose this year – the ginlike Caleno Light & Zesty and Caleno Dark & Spicy, an aromatic dark ‘spirit’ with
a flavour profile closer to rum.
Waitrose lists almost 30 alcohol-free products in all, including bestsellers Heineken
0.0, Guinness 0.0, alcohol-free expressions of Tanqueray and Gordon’s and
Thomson & Scott’s Noughty Sparkling Chardonnay, a 0% ABV alternative to
Prosecco.

ENGLISH STILL WINES TOP WINE MENUS
With England’s reputation for making world-class sparkling wine now wellestablished, many British winemakers are turning their attention to making still
wines – and the results are impressive. “Because of increasing average temperatures,
a significant number of our producers are either planning to increase their still wine
production or introduce additional still wines to the range,” says Jamie Matthewson.
“And red and rosé English wines continue to be extremely popular at Waitrose –
both reported a 70% increase in sales in 2021.”
Top-selling still wines from England include Bolney Estate Dark Harvest, a fullbodied red made with the lesser-known Regent and Rondo grapes, and the
Provençal-style Pinot Noir Rosé from Simpsons Estate in Kent. “I’m very excited
about what’s to come in this market,” says Matthewson, “and look forward to
seeing a bigger and more diverse range of top-quality wines from these producers
and sub-regions hit our shelves in the coming years.”
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